

is usually understood as the process of communication through sending and receiving wordless (mostly visual) messages - i.e., language is not the only source of communication, there are other means also. Messages can be communicated through gestures and touch (Haptic communication), by body language or posture, by facial expression and eye contact. Meaning can also be communicated through object or artifacts (such as clothing, hairstyles or architecture). Speech contains nonverbal elements known as paralanguage, including voice quality, rate, pitch, volume, and speaking style, as well as prosodic features such as rhythm, intonation and stress. Dance is also regarded as a form of nonverbal communication. Likewise, written texts have nonverbal elements such as handwriting style, spatial arrangement of words, or the physical layout of a page and removal of things.

Characteristics of nonverbal communication
1. Non-verbal messages primarily communicate emotions, attitudes.

2. Non-verbal cues substitute for, contradict, emphasize or regulate verbal message.

3. Non-verbal cues are often ambiguous.

4. Non-verbal cues are continuous.

5. Non-verbal cues are more reliable.

6. Non-verbal cues are culture bound.

7. Non-verbal behaviour always has communicative value.

8. Non-verbal communication is powerful.



Uniforms have both a functional and a communicative purpose. This man's clothes identify him as male and a police officer; his badges and shoulder sleeve insignia give information about his job and rank.

Elements such as physique, height, weight, hair, skin color, gender, odors, and clothing send nonverbal messages during interaction. Research into height has generally found that taller people are perceived as being more impressive. 

